How to use podcasts

in your hospital’s re-opening
campaign.
As hospitals across the country are
reopening for non-essential procedures,
podcasts are unique and powerful tools
that help deliver your message.
Patients want clear information and reassurance in order to
re-start their health care. Hospital marketers are in a position
to deliver. A recent Gallup poll (Reinhart, 2020) shows that
nurses and doctors continue to rank among American’s top
three most trusted professions. With regard to questions about
the pandemic, local healthcare experts are more trusted than
any other source, found another study (ReviveHealth, 2020).
Bottom line: Your patients want to hear from your clinicians.
Plus, the process can be done remotely, which just makes
things easier these days.

Here are some ways you can bring your hospital’s “voice”
directly to your patients, community, and staff:

Retain your current patients.
Not even your brand loyalists can be taken for granted
right now. Marketing must play a role in delivering ongoing
communications to patients who are awaiting rescheduled
surgeries. They must feel it is safe to return and stay
connected while they wait. Keeping them engaged is key
to keeping them from the competition.
Send these patients frequent, audio, mini messages from
their surgeon and care team. Include updates on hospital
cleanliness, tips on staying healthy while they prepare for
their procedure, and details about what to expect on the
day of surgery. Your provider’s voice delivers authority,
builds trust, and offers reassurance.
Tip: Have your doctor record all the messages at once to
reduce the burden of time and streamline your process.

Re-engage your community.
Your calls-to-action need to be more than just ‘schedule
an appointment.’ By offering a podcast library, potential
patients can engage with your providers at a level
comfortable for them (read: not face-to-face).
Respond to the public’s increased appetite for health
information by offering a regularly updated podcast
series from your hospital. Physicians, nurses, therapists,
dietitians, and others can offer unique insight on a wide
variety of topics. During a time when a hospital may not
be seen as a safe place, you can use podcasts to rebuild
trust, person-to-person, without requiring a patient to
leave their home.

“

Your patients want to hear
from your clinicians.
Plus, the process can be
done remotely, which just
makes things easier
these days.

Don’t forget your staff.
Email fatigue is real. Cut through the written clutter with
daily or weekly podcast updates for your employees. A
succinct audio message offers asynchronous access and
an easy way to keep everyone on the same page.
Consider having your CEO or other leader record a
message of gratitude for your employees. Empathy and
emotion are uniquely conveyed by the human voice,
making podcasts an especially effective tool.
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To learn more about how podcasts can help your efforts,
visit doctorpodcasting.com.

